
Last year I watched a couple of orchards that had little or no pruning for the year.  The 
harvest results of those showed fruit that was generally a size below other orchards 
that were pruned and this meant  less money per pound.  You still have some time left 
to prune this year, make sure to get it done. 
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“Hogzilla” To The Rescue 
by Mitch Jones, Board Member 

Hogzilla In Action 

NO!    It’s Not A Monster from A Sci-Fi Thriller….. 
 

However, it is a mechanical monster that devours a complete cherry tree in seconds 

and turns it into small cherry wood chips that can later be pressed together to make 

small wooden biscuits for barbecues and smokers. 
 

Some of you may have had the opportunity to see, first hand, Hogzilla devour the 500 

old lambert trees in one of my orchards. Ryan Conner of R&R Connor Aviation 

brought Hogzilla and other needed equipment to my orchard. Two days later the 

orchard was basically vacant land that soon will be planted with new variety cherry  

trees. The trees produced approximately 200,000 lbs. of chips which were dried, 

ground into sawdust and pressed in hockey puck sized biscuits. 
 

There was no charge for the service since the company removed the trees for the wood it uses to 

make the cherry wood biscuits they resell to the public. The trees were removed from the ground, 

dumped into the top of Hogzilla, ground into chips, loaded into a large chipper truck and taken to their 

company  in Darby, Montana for processing. 
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Trapping Spotted Wing Drosophila 
by Tom Lawrence 

As with any new insect pest, research is 
constantly producing new ideas and new data.  
As of now, this is what I have planned for my 
orchard: 

The SWD start emerging in small numbers 
around the Flathead Lake area about the 
beginning of June.  The middle of August, the 
population explodes into large numbers.  This 
mostly puts our late varieties and high 
elevations at risk.  Therefore, I plan to put SWD 
traps surrounding these areas beginning early 
August. 

I buy “4 cup size” clear plastic containers for 
the traps, at Glacier Wholesale, 16 West 
Reserve, in Kalispell.  (They can be bought all 
constructed at pest supply stores, but are more 
expensive.)  I spray paint the top ¾ of the trap 
red.  Then down about 2 inches from the top, I 
paint a black stripe around the trap.  About 15 
entrance holes for the flies, about 1/8 to ¼ inch 
in diameter will be poked in this black strip 
with a soldering gun. Near the top, on opposite 

sides I put a small hole to use for hanging the 
trap.  Traps are hung 3 to 4 feet above the 
ground and 30 feet apart, on shrubs or trees 
surrounding the area to be protected.  The bait 
is changed once a week.  Do not dump the 
traps on the ground in the orchard. 

I have been using 2 inches of apple cider 
vinegar as a bait with good results.  New 
research by Dr. Cha, of the USDA ARS in 
Washington State says that a better bait would 
be, “a mixture of cheap Merlot wine (Box wine 
from Carlo Rossi) and vinegar at a 60:40 ratio.”  
Whatever bait you use, add a few drops of dish 
soap to the liquid, to break the surface tension, 
so that the flies will sink and die. 

Be sure to follow your 
regular insecticide 

program. 

This is not a substitute. 

 
 
 

FLCG Website Seen Around The World 
by Ken Edgington, Board Member 

As of This Newsletter, FLCG’s website has had visitors from the following  55 countries. 

Algeria 
Argentina 
Australia 
Austria 
Belgium 
Brazil 
Cambodia 
Canada 

Chile 
China 
Columbia 
Croatia 
Denmark 
Ecuador 
France 
Germany 

Greece 
Guatemala 
Hungary 
India 
Indonesia 
Italy 
Japan 
Jordan 

Kenya 
Kosovo 
Kuwait 
Lithuania 
Malaysia 
Mauritius 
Mexico 
Mongolia 

Netherlands 
New Zealand 
Pakistan 
Peru 
Philippines 
Poland 
Portugal 
Puerto Rico 

Romania 
Singapore 
Slovenia  
South Africa 
South Korea 
Spain 
Sweden 
Switzerland 

Thailand 
Tunisia 
Turkey 
U.K. 
U.S.A 
Uruguay 
Venezuela 
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Help Fill The GAP!!! 
by Phil Nelson, GAP Consultant, Monson Fruit Company 

Once again, I will be the GAP trainer/pre-auditor for FLCG.  Last year was very 

successful with the bar being set quite high by those who were selected for 

the audit.  I was more than pleased with the readiness of all 28 growers in the 

group.  I am looking forward to working with, not only last year’s group, but 

also, those choosing to participate this year.   

I will be bringing new books for growers that, I think, you will find much more 

user friendly.  Get your pens ready because you’ll get to sign the pages all 

over again.  Those of you who participated last year will need to hold on to 

your 2013 books in the event of unannounced audits. 

The audit, itself, has not changed from last year.  The new book includes most 

of the handouts you were given last year.  I’ll explain some other 

improvements during our future meetings. 

Last year, 2 major buyers were requiring food safety certification.  The most 

recent number I’ve heard is somewhere near 70 this year.  So, obviously, we 

want to increase the ability to market your fruit.  Our goal at Monson Fruit is 

to achieve 100%  participation from FLCG. 

My plan currently is to arrive in the Flathead Lake area on the 25th to begin 
meeting with growers who will be participating this year in the GAP program.  
Please let Mark or Brian know if you’d like to meet prior to the meeting (29th) 
for this review so we can get you scheduled.  If you have questions prior to 
my arrival, please feel free to call, text or email me at 
 

509 949-7254 /philn@monsonfruit.com 
 
Looking forward to another great year, as I have really enjoyed getting to 

know a number of you and becoming familiar with your orchards. 

mailto:/philn@monsonfruit.com


 

Each year, the annual Cherry Blossom Festival is held 
at the Yellow Bay Community clubhouse, a building 
with roots dating back to the 1930s when local ladies 
meeting in homes to sew and socialize quite likely 
convinced the men of the day that a clubhouse was a 
neighborhood need.  After a series of quilt raffles and 
ice cream socials, ground was broken in 1942 for the 
large, historic building still in use today for many 
community events.      

In 2004 the Yellow Bay Community Club began 
sponsoring the Cherry Blossom Festival.  The date is 
fast approaching for festivities of 2014.  On May 17, 
from 10 a.m. to 4 p.m., vendors will have all types of 

products for sale, great musicians to entertain, and a 
lunch you will not want to miss. 
Lots of door prizes and raffle items will be available 
throughout the day. 
 

Why not plan to come out and enjoy the day! 
 

We hope there will be beautiful cherry blossoms to 
increase the beauty of an already stunning 
community. 
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Growing Montana’s Premium 

Flathead Cherries 

The Flathead Lake Cherry Growers, Inc. 

P.O. Box 2049 

Bigfork, Montana   59911  

Phone: 406-982-3069 

Fax:     406-982-3065 

E-mail: hammons@centurytel.net 

On The Web At 

www.montanacherries.com

Montana Ag To Use FLCG Videos At Trade Shows 
by Ken Edgington, Board Member 

Montana Department of Agriculture will be using one of FLCG’s  Photo Frames loaded with our videos at some 

2014 Trade Shows where produce buyers and retail super market managers  will be in attendance. 
 

FLCG’s videos and Photo Frames were part of  FLCG’s 2013 Marketing Program which was facilitated through a 

grant from the Montana Dept. of Agriculture. 
 

The Photo Frame will continually repeat, and sequence through our videos with the hopes of attracting 

potential new buyers for  Montana  Flathead Cherries. 
 

Trade Shows—Current List 

          April– Associated Foods in Salt Lake, Utah 

          April—Sysco Montana Show Billings 

          May—Food Services of America  in  Billings 

From The Past 
by Sharon Myers, Board Member 


